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78,921
OVERNIGHT ATTENDEES
& DAY VISITORS HOSTED

MILLION11.6$ IN estimated spending for 
current and future
convention attendees

LEADERSHIP
MESSAGE

YAKIMA
CONVENTION
CENTEROn behalf of the Board of Directors and 

staff of Yakima Valley Tourism, we are 
proud to present our 2019 Annual Report. 

Our organization promotes the community as 
an attractive travel destination while building 
the image of Yakima and the Yakima Valley as a 
dynamic place to live and work. Through our efforts, 
we champion a stronger economy and provide 
opportunity for our residents.  

CENTER EXPANSION
To remain competitive we are expanding the Center.  After 
years of work, plans and designs were completed in 2019 
for an 18,300-square-foot addition. This will add 14,000 
square feet of exhibit, meeting and pre-function space as 
well as new restrooms and storage. Construction will begin 
in early 2020 with completion slated for spring of 2021.

Tourism is a vital industry and employer for our community:

*latest figures available

John Cooper
President & CEO

Jamie Stickel
2019 Board Chair

MILLION4 1 4$ Travelers Spent $414 Million 
in Yakima County in 2018*

3,860 JOBS
SUPPORTED

MILLION37$ IN STATE and Local 
Taxes Generated by 
ViSitors IN 2018*

CONVENTIONS
HELD34

The Yakima Convention Center is the 
premier meeting and community gathering 
facility in the region and generates 
economic activity for Yakima.



30,154
FUTURE ROOM NIGHTS BOOKED

36 89
NEW CONVENTION

ACCOUNTS OPENED
FUTURE DAYS

BOOKED AT THE YAKIMA
CONVENTION CENTER

CONVENTION & 
GROUP SALES
A major charge for Yakima Valley Tourism 
is to recruit conventions and groups to our 
community and serve their needs. These 
visitors contribute to the economy and 
cultural fabric of the region.

INDUSTRY INVOLVEMENT & EDUCATION
By being active in trade organizations, staff 
builds relationships and attracts conventions 
to the Yakima Valley. Organizations include the 
Washington Society of Association Executives and 
the Society of Government Meeting Professionals 
– two key groups for convention business. In June, 
Brynn Johnson and Lisa Krous with the Convention 
Center attended WSAE’s Annual Convention held at 
the Hilton Hotel in Vancouver, Washington. 

LEADS
GENERATED

1 5 1

Sales Activities
Western Washington based meeting planners are 
a vital source of group business for the Yakima 
Valley. To attract these customers, we hosted two 
networking events in the Puget Sound area that 
attracted 81 meeting planners. 

In addition, staff made numerous sales trips around 
the state and visited with more than 25 different 
associations and organizations. These trips were 
often made with the Mobile Information Center 
& Kiosk (M.I.C.K.), giving more visual, branded 
exposure to the region.

Much praise to the Yakima Valley Convention 
Center team who keep us coming back year 
after year! Everyone we’ve worked with at 

Yakima Valley Tourism and the entire Convention 
Center staff, from maintenance to catering, are 

amazing and such a pleasure to work with. Staff 
members are always easy to find, responsive, 

and regularly check in to see if we need 
anything. We have held our annual WAMOA 
conference in Yakima for years and our event 

always runs smoothly thanks in large part to the 
staff at the Convention Center. We look forward 

to returning for many more years to come!
Katie Granado,

WAMOA Executive Coordinator

“
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MARKETING
& PROMOTION
2019 was a busy year for the Marketing 
Department. One of our biggest projects was 
developing and implementing a cornerstone 
campaign around the Valley’s thriving craft 
beverage and hop industries. This also 
included redesigning the craft beverage 
section of VisitYakima.com.

GET AWAY TO HOP COUNTRY CAMPAIGN
In order to further position the Yakima Valley Hop 
Country as the premier destination for beer lovers, we 
secured a grant from the Port of Seattle to run a digital 
advertising campaign, Get Away to Hop Country. With 
total campaign impressions of more than 516,000, we 
earned a video through-play rate of 44%.

MOVING FORWARD
We have initiated a program with Miles Partnership to analyze and optimize the presence of Yakima and the Yakima 
Valley in the entire Google landscape. This will culminate in valuable training we offer to our local businesses. As we 
step into 2020, we will continue to pursue new technologies to engage and draw travelers to the Yakima Valley.

Our websites had a 15% increase in website users 
with 291,657 users. We also saw a 15% increase in 

website sessions with 412,224 sessions.

Get Away to Hop Country digital campaign examples

OTHER PROMOTIONS
•  Wrote, designed and launched YakimaValleyWeddings.com
• Updated and redesigned promotional assets including print and digital trip idea materials for spring, summer, fall, 
    winter, craft beer and wine travel 
• Developed new promotional tools to increase room nights and visitor spending for conventions and groups
• Continued print and digital advertising campaigns in interest-specific wine and craft beer media

Total Get away to Hop Country CAMPAIGN
 Impressions THrough Digital AND video ADS

5 16 ,000
UNIQUE USERS ON OUR WEBSITES

A 15% INcrease over 2018 

291,657



Media Promotions
Yakima Valley Tourism invites and hosts travel and 
trade representatives for tours of Yakima and the 
Yakima Valley with the help of local businesses. 

Through a grant from the Port of Seattle, with our 
regional colleagues, we hosted 12 international tour 
operators visiting Eastern Washington as they headed 
to the Go West Conference in Boise, Idaho. 

In the fall we hosted a Fresh Hop Ale tour for four 
regional and national media representatives. With 
them, we toured hop fields, breweries, restaurants 
and attractions, culminating with Fresh Hop Ale 
festival activities.

TOURism today proGRAM
Working with the City of Yakima Communications 
Department we developed a new series of televised 
programs called Tourism Today. These programs are 
aired on the City’s Public Access and YouTube channels. 
Segments included interviews with the Chair of the 
Washington Tourism Alliance on state tourism efforts, 
the CEO of Washington Film Works on the state film 
industry and with our staff with the Yakima Valley 
Sports Commission.

Media Coverage
Yakima Valley Tourism secured exceptional media 
coverage for our region in 2019. Our efforts resulted 
in 269 million in circulation and views about Yakima 
and the Yakima Valley in print, broadcast and online 
channels. This unusually large number resulted from 
exposure in large print circulation and online outlets 
(see below).

The Yakima Valley enjoyed features in the following 
media (and many others) in 2019:

• United Airlines in-flight magazine, Washington Guide
   (138 million circulation)
• MSN TravelPulse “25 Lesser Known Wine Regions”
   (MSN has 85 million online readers)
• Thrillist (10 million online readership)
• Where to Retire magazine
• Spokesman Review
• Alaska Airlines in-flight magazine
• Bend Bulletin

MEDIA RELATIONS 
& TRAVEL TRADE
The Yakima Valley was showcased at travel industry 
and media trade shows. These events help secure 
media coverage and group travel. In 2019, staff 
promoted the Yakima Valley at the following shows:

• Northwest Travel Writers Conference 
   – Vancouver, WA
• IPW (international operators and media) 
   – Anaheim, CA
• Go West Summit (international tour operators) 
   – Boise, ID

Go West International Tour Operators

MILLION
269

IN MEDIA CIRCULATION AND 
VIEWS ABOUT THE YAKIMA VALLEY



MEMBERSHIP
SERVICES

VISITOR
INFORMATION
CENTER

At the end of the year, 345 businesses and 
organizations were members of Yakima Valley 
Tourism, contributing close to $140,000 in dues to 
support our efforts to advance tourism. For their 
support, members receive many benefits to help 
them grow their business and create jobs.

Our top-rated Visitor Information Center (VIC) 
is the first stop for thousands of Yakima Valley 
visitors, generating economic activity.

Our Mobile Info Center & Kiosk (M.I.C.K.) hit the road 
again in 2019, appearing at 30 community events, 
festivals and parades to promote the region.

Holiday Reception
& Silent Auction
The 30th and Final Holiday Reception & 
Silent Auction welcomed close to 300 guests 
for the organization’s last hurrah. The event 
netted more than $17,000 for Yakima Valley 
Tourism and the Visitor Information Center.

Member promotion Opportunities
Numerous e-newsletters went to members informing them of industry 
news, marketing, and sales tips, as well as organizational events and 
opportunities. The popular Official Yakima Valley Travel Guide™ was 
produced and distributed, giving members and Yakima Valley cities 
extensive marketing and promotion. YakimaValleyWeddings.com was 
launched, providing increased exposure to a niche market growing 
each year in the Yakima Valley.

8 ,342
WALK-IN VISITORS

80 % Percentage of people
served at the VIC that
extended their stay in
the Yakima Valley

200,8 75
IN NEW VISITOR SPENDING GENERATED

$

345
YVT MEMBERS



Yakima Valley
SPORTS COMMISSION
Sports continue to be a driving force behind 
increasing tourism in the Yakima Valley, 
providing economic benefit and exposure 
for our community. The Yakima Valley 
Sports Commission staff works to enhance 
existing sporting events, attract new ones 
and promote the region as a premier sports 
destination in the Pacific Northwest.

In 2019, the WIAA selected Yakima to host the WIAA 
2A/3A and 4A State Slowpitch Championships. Held in 
late October or early November at the Gateway Sports 
Complex, the events are slated to be held in the Yakima 
Valley through the 2021-2022 school year.

SIGNATURE EVENTS
The Sports Commission staff annually hosts four 
signature sporting events of their own.

Yakima Valley Sports Awards Luncheon
Awards are presented in 21 high school sports, 
honoring athletes, coaches and teams at the 
2019 Sports Awards Luncheon, attended by 
approximately 600 people.  

Hot Shots 3-On-3 Basketball Tourney 
After being cancelled in 2018 due to unhealthy air 
quality from wildfires, the Hot Shots 3-On-3 Basketball 
Tourney returned in 2019. The 17th Annual Hot Shots 
Tourney was relocated to the Sozo Sports Complex.  

Dye Hard 5K
More than 580 runners, up 42% from its inaugural 
year, participated in the 2nd Annual Dye Hard 5K, the 
Yakima Valley’s first night-time color run. Held under 
black lights and with glow-in-the-dark powder, the 
run took place at the Sozo Sports Complex.  

SunDome Volleyball Festival
Eighty high school volleyball teams (64 varsity and 16 
junior varsity) came to the Yakima Valley for the 17th 
Annual SunDome Volleyball Festival, held at the Yakima 
Valley SunDome (varsity) and Davis High School (JV).  

5 3 4
SPORTING EVENTS HELD

MILLION51$ ESTIMATED SPORTS TOURISM 
ECONOMIC IMPACT IN 2019
(Up 3% over 2018)



WHAT’S IN
STORE FOR 2020
2020 Business Plan Highlights

Community & Government Relations
• Continue developing the tourism products in the   
 Yakima Valley. In 2020 a priority will be the 
 Convention Center expansion.
• Increase awareness of tourism’s value to the public 
 and political leaders. 
• Generate story ideas for local media about Yakima
 Valley Tourism programs and the industry.
• Continue efforts with Yakima Public Access Channel   
 to produce programs on public access TV and Yakima  
 Valley Tourism’s YouTube page.

Yakima Convention Center
• Break ground and build the 18,300-square-foot expansion.
• Book business in the new addition.
• Maximize Convention Center use to meet budgeted   
 income and expenses. 
• Continue other capital improvements. 
• Maximize use of the Center to increase earned revenue 
 while mitigating the impacts of construction on groups.

Convention & Group Sales
• Generate 200 group sales leads and book 30,000   
 future room nights.
• Attract planners to the region for site tours and training.
• Conduct eight to12 sales trips to the Puget Sound
 area and around the state.

Yakima Valley Sports Commission
• Attract new sporting events to local venues.
• Continue to build awareness of the YVSC and the 
 benefits of sporting events
• Assist local groups in developing existing and new 
 sports facilities. 
• Build relationships with local sporting organizations, 
 tournament directors, venues and elected officials.
• Grow the Yakima Valley Sports Commission’s 
 signature events.

Destination Marketing
• Increase leisure travel through new promotional efforts.
• Place advertisements in key magazines, newspapers
 and media.
• Manage and improve consumer engagement through 
 social media channels.
• Continually update and improve websites. Create unified 
 advertising opportunities for the industry.

Membership Services
• Provide support and services to members, helping to  
 build their business.
• Build membership to 370 members and sustain a 
 high level of retention.
• Create and distribute an exceptional 2020 Official  
 Yakima Valley Travel Guide™.
• Develop new marketing programs to boost business 
 for members and the community. 

Media & Trade Relations
• Secure media coverage for the Yakima Valley through 
 extensive outreach efforts.
• Make media sales calls and pitches to publishers, 
 writers and bloggers.
• Promote the area to the international travel trade
 through trade shows and sales efforts. 

Visitor Services
• Provide exceptional customer service to the visitors 
 at the VIC.
• Develop more ways to bring visitors and local 
 residents into the VIC.
• Encourage visitors to extend their stay and spending.
• Secure new, and maintain existing, VIC Sponsorships.
• Get the Mobile Info Center Kiosk (M.I.C.K.) out in
 the community.

Yakima Valley Tourism
10 North 8th St. • Yakima, WA 98901
509.575.3010 • VisitYakima.com


