


CONTINUED
ADAPTATION
For Yakima Valley Tourism, 2022 was a year of continued 
adaptation to attract and serve visitors while remaining a vital 
resource for our community. We developed new promotions and 
marketing efforts while advocating for long-term projects that 
will help grow and stabilize the industry in the future.  
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President & CEO
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Full recovery is returning, yet 
the economy has suffered 
from other issues such as 

inflation and workforce 
challenges. That said, tourism 

remains vital to our region. 
The most recent data shows: 

TRIPS

More than 2.3 million trips were 
made to our community

2.3M

MILLION DOLLARS SPENT

Travelers spent $342 million 
in Yakima County

$342

MILLION DOLLARS IN STATE AND
LOCAL TAX REVENUE GENERATED

$48
VISITOR SUPPORTED JOBS

FOR OUR RESIDENTS

4,670



YAKIMA
CONVENTION
& EVENT CENTER 
The Yakima Convention & Event Center is the 
premier meeting and event facility in Yakima 
and Central Washington. The facility generates 
significant economic activity for Yakima while 
being a stunning showcase for the community. 

This was the first full year of operation following 
the 2021 expansion and the many improvements 
that resulted. The expanded facility was well 
received and utilized by many existing customers. 
It also brought in groups that we could not 
host previously. One of the new groups was the 
Washington State Bar Association. In July, the 
Center successfully hosted 730 attendees for the 
state bar exam and this could not have happened 
without the expansion. This was the most intricate 
set-up ever done in the facility. As a result, the Bar 
Association has confirmed the exams will return in 
2023 and 2026. The Center also hosted a breakfast 
event with 1,800 people in attendance, making it 
the largest meal event in the Center’s history. 

NEW NAME
With more exhibit and lobby spaces, the Center’s name 
was updated in 2022 to the “Yakima Convention & 
Event Center” to reflect that it hosts many types of 
events including weddings, celebrations, trade shows, 
banquets, quinceañeras and more.

The Yakima Convention & Event Center has been a 
great partner for us over the years.  Their planning, 

operations and catering staff are always friendly and 
professional – at all levels.  Providing quality events for 
our grower customers is something that we take very 
seriously as a company, and it’s great to work with an 

organization who shares those goals.

Aaron Avila
G.S. Long Company

49,034 $6M

289 123

ATTENDEES
31% increase over 2021

ESTIMATED
ECONOMIC IMPACT

EVENT DAYS HELD
5% increase over 2021

FUTURE DAYS BOOKED
166% increase over 2021



CONVENTION & 
GROUP SALES
Recruiting and serving the needs of 
conventions, trade shows and other events 
to our community is a major charge for 
Yakima Valley Tourism.

18,892

35 54

FUTURE HOTEL ROOM NIGHT LEADS
An increase of 18% over 2021

FUTURE CONFERENCE
LEADS CONFIRMED

FUTURE EVENT
DATES BOOKED

MEDIA COVERAGE
Our efforts garnered positive media coverage 
for the region, resulting in 88 features with 
153 million in circulation and views 
about Yakima and the Yakima Valley in print, 
broadcast and online channels. We built new 
relationships with social influencers, content 
creators and editorial partners to stay top-
of-mind for future coverage and provided 
content and imagery to media and bloggers.

TRAVEL TRADE
We attended three travel media trade events 
in 2022: The Travel Bloggers Exchange 
(TBEX), Public Relations Society of America 
Tourism Conference and NW Travel and 
Words held in either Washington or Oregon. 
In total, staff met with 65 writers, bloggers 
and content creators to pitch stories about 
our region. These events helped us build 
connections, showcase Yakima and the 
Yakima Valley and secure media coverage. 

MEDIA &
TRAVEL TRADE
Yakima Valley Tourism invites and hosts writers 
and trade members for tours of Yakima and 
the Yakima Valley. We hosted several individual 
travel writers and social media influencers who 
explored beer and wine country, the outdoors 
and farm fresh experiences. Media coverage 
was secured  through staff outreach, our public 
relations firm and from past media visits. 

153 MILLION
POTENTIAL VIEWERS88 FEATURES IN

DIGITAL & PRINT
OUTLETS

With COVID-19 restrictions lifted and the 
completion of the Center expansion, 2022 
was a solid recovery year for groups. Although 
some cancellations occurred, the conventions 
held, and those holding future dates grew 
significantly. In addition, the Sales Department 
was also able to generate more leads. The 
department filled a sales position that was left 
open during the pandemic. 

The convention sales team staged the Fall 
Farmers Market in the Olympia area for 
the first time since 2019. Twenty-seven 
meeting planners attended, as well as 
partners from local hotels as exhibitors.

The Yakima Valley enjoyed features in the 
following media and many others in 2022:



YAKIMA VALLEY
SPORTS COMMISSION

Sports tourism is vital to the economy and quality 
of life in the Yakima Valley, providing significant 
economic benefit and exposure for our community. 
The Yakima Valley Sports Commission works to 
enhance existing sporting events, attract new 
events and promote the region as the premier 
sports destination in the Pacific Northwest.

The sports market was still affected by the 
COVID-19 pandemic but continued on its 
path back to previous levels. 

The Yakima Valley hosts several WIAA state 
championships each school year.   Last year, 19 
WIAA state events were held in our community. 
That total will increase, as the Yakima Valley was 
awarded the 2023 and 2024 WIAA State Track 
& Field Championships in the 1B, 2B and 1A 
classifications for both boys and girls. The Sports 
Commission has a strong relationship with the 
WIAA and continues efforts to bring more WIAA 
state championships to the Yakima Valley. 

SIGNATURE EVENTS
The Sports Commission annually hosts 
signature events to bring visitors to the 
Yakima Valley and serve the residents of 
our community. They include the Yakima 
Valley Sports Awards, the Dye Hard 5K, 
the Hot Shots 3-On-3 Basketball Tourney, 
and the SunDome Volleyball Festival.  Last 
year, the Sports Commission also held the 
Bubbles and Brews 5K, but will not be 
hosting the event in the future.  In addition, 
the staff partnered with local organizations 
on the Duel in The Desert Lacrosse Tourney.  

SPORTSMANSHIP INITIATIVE
The Sports Commission licensed the Know 
Your Role™ campaign 
in late 2022. The project 
addresses the growing 
issue of poor behavior 
toward sports officials 
and aims to correct the 
issue through a series 
of positive messages and reminders that 
participant safety, enjoyment and personal 
development are important aspects of 
sports. Throughout 2023, the Sports 
Commission will promote the program in 
an effort to improve sportsmanship.  

461

59,000

SPORTING
EVENTS HELD

ROOM NIGHTS BROUGHT IN BY SPORTING EVENTS

ESTIMATED ECONOMIC IMPACT OF SPORTING EVENTS

An increase of 73% over 2021

$47 MILLION



MARKETING
& PROMOTION

Looking forward, we’re excited to make the most of 
what we built in 2022. Our partnership with visitor 
tracking platform, Datafy, will provide rich insights 
into visitor traffic and behavior. We’re using that data 
to launch an extensive digital advertising campaign in 
2023, with the ability to target past and likely visitors.

We proudly hosted the King 5 Evening Magazine team 
for an episode takeover that aired twice.

SESSIONS ON OUR WEBSITES
A 46% INCREASE OVER 2021 

454,387A FEW OF OUR
SUCCESSES IN 2022:
• Achieved strong recovery in traffic to 

VisitYakima.com following 2020 and 2021, 
exceeding 2019 numbers by more than 10%.     

• Saw a 157% increase in social media 
impressions over 2021.

• Recorded seven out of 12 months with 
the highest number ever of monthly 
web sessions.

• Completed an extensive digital audit of 
VisitYakima.com, as well as social media 
and email marketing with a contracted 
agency, TwoSix Digital. Implementation of 
new strategies is underway. 

• Launched a new lodging referral platform 
with features to highlight property 
amenities and report leads.

• Created two mobile passports promoting 
wineries and breweries around the Yakima 
Valley. Began work on a taco and tamale trail 
in partnership with the Central Washington 
Hispanic Chamber of Commerce.

• Continued to grow advertising 
partnerships in print and digital platforms.

• Completed a new visitor tracking data 
platform for analysis of visitor origin, 
visitor days and more. 

• Finished footage for a series of promo videos 
about wine, craft beer and hops, arts, culture, 
farms, dining and outdoor adventure. 

2022 was a year of new strategies, partnerships 
and tools to analyze and grow visits to Yakima 
and the Yakima Valley. From tracking visitor 
data and launching a new lodging referral 
platform to mobile passports and a detailed 
digital marketing audit, we’re now poised to 
launch new strategies and tools in 2023. 

The design of your website is top-notch. Rarely
have we seen a DMO website that’s so clean,

attractive and useful.

Brian Matson
TwoSix Digital



MEMBERSHIP
SERVICES

VISITOR
INFORMATION
CENTER

Visitor information centers (VICs) have 
a proven record of serving visitors and 
inspiring them to extend their stays. 2022 
was a year of more activity and new 
ideas for the visitor information centers, 
including the opening of our second 
location. Our main center on Fair Avenue 
was open Wednesdays through Saturdays 
year-round, expanding our hours from 
pandemic years.

NEW SATELLITE LOCATION
With support from the City of Union Gap, 
we opened on our second location at 
Valley Mall in October. Open Thursdays 
through Sundays, this location gave us the 
opportunity to serve more guests and to be 
open more days of the week.

Fourteen e-newsletters informed 
members about tourism news and trends, 
marketing, sales tips and opportunities. 
The popular Yakima Valley Official 
Travel Guide™ and Yakima Area Map 
will return in 2023 with new featured 
listings, updated text and refreshed 
photos. In addition, staff worked with 
members on marketing opportunities via 
website and many travel maps.

2,000
MEMBER EVENTS POSTED AND 
PROMOTED ON OUR WEBSITES

APPROXIMATELY

At the end of the year, 294 businesses and 
organizations were members of Yakima 
Valley Tourism. Our members include 
restaurants, hotels, attractions, wineries, 
breweries, community organizations 
and more. In partnership with them, we 
worked to improve tourism in the Yakima 
Valley. Through member benefits that 
included website, travel guide, map, event 
promotion, brochure distribution and 
networking and education opportunities, 
we increased visits to the Valley and 
generated exposure to potential visitors. 
Through management of the events 
database, we were able to showcase the 
many member events and festivals of 
the Yakima Valley. With new travel guide 
distribution areas, as well as advertising 
in new markets, we will see greater return 
on investments in the year ahead.

3,986
WALK-IN VISITORS

An increase of 36% over 2021



WHAT’S IN
STORE FOR 2023
Here are a few highlights from our 2023 Business Plan
to grow tourism and improve our community:

COMMUNITY & GOVERNMENT RELATIONS
• Build partnerships resulting from our 

DestinationNEXT Strategic Planning. 
• Continue work with local stakeholders, state 

officials and organizations to achieve our mission. 
• Develop new tourism products and opportunities in 

Yakima and the Yakima Valley.
• Advocate for continued support of State of 

Washington Tourism efforts.
• Build awareness of tourism’s value to the public 

and community leaders.

YAKIMA CONVENTION CENTER
• Continue to showcase the 18,300-square-foot 

expansion and new amenities. 
• Pursue capital projects for the Center, including 

increased parking, a new headquarter hotel, 
restroom and audiovisual upgrades, as well as a 
new roof on older sections of building.

• Continue efforts to meet or exceed requirements of 
the Clean Building Law by 2026.

• Maximize Center use to meet budgeted income 
and expenses.

CONVENTION & GROUP SALES
• Generate sales leads and book future room nights.
• Work with the Yakima Convention & Event Center 

to pursue conventions and events that meet 
criteria for the expanded facility. 

• Showcase the community via sales calls and 
meeting planner events.

• Attract planners to the region for site tours and training.

VISITOR SERVICES
• Provide exceptional customer service at the two 

VIC locations.
• Develop ways to bring new visitors and locals into the 

VIC locations. Encourage travelers to extend their stay.
• Assess the long-term needs for VIC services      

and locations.
• Get the Mobile Info Center Kiosk (M.I.C.K.) out in 

the community at events and businesses.

SPORTS DEVELOPMENT
• Attract new sporting events to local venues.
• Assist local groups in developing existing and new 

sports facilities. 
• Build relationships with local sporting 

organizations, tournament directors and venues.
• Continue to build awareness of the sports 

commission and the benefits of sporting events.
• Promote better sportsmanship through the Know 

Your Role™ project.

DESTINATION MARKETING & PROMOTION
• Continue to elevate the Yakima Valley as a 

preferred travel destination through new marketing 
strategies and brand messages.

• Develop strategic advertising that attracts year-
round visitors.

• Implement and utilize technology solutions and 
data research for promoting the region.

• Remain the leader in tourism web-based and social 
media promotion for the Yakima Valley.

MEMBERSHIP SERVICES
• Provide support and services to members, helping 

to build their businesses.
• Build membership to 350 members and sustain a 

high level of retention.
• Manage ad sales, production and distribution of 

the 2024 Official Yakima Valley Travel Guide™.
• Plan new programs to boost business for members 

and the community. 

MEDIA & TRADE RELATIONS
• Make media sales calls and create pitches to media 

and content creators.
• Secure travel and lifestyle features in a variety of 

media outlets. 
• Develop or support niche products and services 

that attract and assist visitors.
• Attend industry trade shows, showcasing key 

attractions and events to attract visitors.

Yakima Valley Tourism
10 North 8th St. • Yakima, WA 98901
509.575.3010 • VisitYakima.com


