YEAR OF
CHALLENGES

CONVENTION &
GROUP SALES

2020 was a year like no other in recent history.
In our community and around the world,
people, organizations and businesses suffered
and adapted to the catastrophic impacts of
the COVID-19 pandemic. As an organization
we responded by continuing our mission to
build the economy while leading efforts to
serve our residents, community and local
businesses through the crisis.

A major charge for Yakima Valley Tourism
is to recruit conventions and groups to our
community and serve their needs. These
visitors contribute to the economy and
cultural fabric of the region.

The Yakima Health District would like to express our
appreciation to Yakima Valley Tourism for the creation and
constant updating of the Yakima Valley Open and Safe
website. This website was instrumental in being a “one stop
shop” on the latest updates to changes in restrictions and
guidance for business operations, social and recreational
activities and events. The Open and Safe website proved
to be a vital tool for education and outreach to the public
regarding COVID-19. Thank you, Yakima Valley Tourism, for
your commitment and efforts in helping Yakima County
navigate through a worldwide pandemic.
Shawn Magee, R.S.
Environmental Health Director,
Yakima Health District

Tourism is a vital industry and employer for our community. It
will play a key role in its recovery. Prior to the pandemic:

$347,000,000

2020 started off fairly strong, especially in
terms of generating convention leads. Then
came the shutdowns due to the COVID-19
pandemic. This resulted in the cancellation
of most in-person meetings. Our sales
team switched focus to rebooking those
conferences and offering assistance. With
the exception of a few events that already
had 2021/2022 booked elsewhere, most
groups were amenable to rebooking in
2021 or 2022.

8,936

FUTURE Hotel
Room NIGHT Leads

Fifty-six conferences/conventions were
cancelled in 2020 due to the pandemic,
resulting in 17,309 room nights cancelled
and a loss of $5.8 million in spending.
However, our Convention Sales Department
was able to confirm 36 future conference
leads with 8,936 future hotel room nights.
We also booked 61 future event dates at
the Convention Center.

Travelers spent $347 million in Yakima County in 2019*

$36,000,000

Visitors generated $36 million in state and local taxes in 2019*

3,310

JOBS
SUPPORTED

Visitors supported 3,310 jobs for our residents in 2019*
*latest figures available

Quite honestly, we love coming to Yakima each February.
Brynn and her team are so helpful at organizing our needs,
from hotels to getting us connected with local entertainment.
The Convention Center Staff always goes above and beyond
anticipating our every need. Conferences in Yakima are
seamless and we look forward to them every year.”
Tracey Hunter
Executive Director, Evergreen Rural Water of WA

YAKIMA
CONVENTION
CENTER
The Yakima Convention Center is the premier
meeting and events facility in the region and
generates significant economic activity for Yakima.

We’ve been busy
while you’ve been away.

The long awaited $12.5 million, 18,000-square-foot
addition broke ground in late-January 2020. Once
the WA Music Educators completed their conference
in February, the addition started taking shape. Due to
the pandemic, the center closed March 13 for most
groups but the expansion continued on schedule.
When finished, the Yakima Convention Center will
be among the largest convention, conference and
event centers in Washington. The Grand Hall will
grow to 30,264 square feet and will seat up to
2,000 people for a banquet. Three new breakout
rooms will feature glass walls that can open to a
spacious new lobby. A grand entrance will finish off
the lobby with a spectacular, tiled wall and skylight.
Construction will be completed in early 2021.
With pandemic requirements, this airy expansion
allows us to host more people socially distanced.
It will also allow us to keep existing customers
that are outgrowing our facility and host multiple
functions at one time.

GBAC STAR Accreditation

We began work to achieve the Global Biorisk
Advisory Council’s (GBAC) STAR Facility
accreditation. Once reviewed and awarded, this
accreditation means that the facility has a certified
cleaning, disinfection and infectious disease
prevention program with well-trained professionals
and cleaning processes in place. We anticipate
submitting the application in early 2021.

Yakima Valley Tourism has always kept us up to date
and made us feel like we were important to them. 2020
was no exception. As changes from the pandemic began
affecting all of our communities, we were grateful to YVT
reaching out to let us know about changes experienced
and how they are moving ahead with future plans, which
includes completion of the new wing in the Convention
Center. I have always felt like the Yakima Valley Tourism
people bent over backwards for WMEA.
Scott Ketron, Executive Director
Washington Music Educators Association

MARKETING
& PROMOTION
We expanded our activities and strategies
in response to the COVID-19 pandemic. We
promoted the Yakima Valley as a vibrant
destination with a focus on safe and healthy
travel, keeping the Valley top of mind for
when visitors feel comfortable traveling
again. Throughout 2020, we monitored
consumer travel sentiment and trends for the
development of recovery strategies in 2021.

Yakima Valley Open and Safe
Community Website

Yakima Valley Tourism joined civic partners to
create an informational hub guiding businesses and
community members through the crisis and into
recovery. In that process, we created the website
YVOpenandSafe.com in both English and Spanish as
well as supporting print materials.

Other Key Activities:

• Redeveloped VisitYakima.com homepage to function as a COVID-19
resource and to promote the activities of our local hospitality businesses.
• Adapted our weekly events listings to promote alternative services and events.
• Created a series of Road Trip Guides to encourage regional travel.
• Developed new video virtual tours to encourage safe travel.
• Wrote blogs to promote alternative services and activities of local partners.
• Promoted digital and print resources to educate visitors about our
community commitment to safety and our expectations for travelers.
• Maintained our advertising schedule, adding new digital media outlets.
• Our Marketing Manager was a webinar presenter for travel organizations
and served on the planning committee for the upcoming Destination
Marketing Association West Tech Summit.

MEDIA RELATIONS
& TRAVEL TRADE

Yakima was, hands down, one of my favorite trips I’ve
ever had the pleasure to cover! All of the business
owners were so incredibly kind and knowledgeable.
Christina Ausley
Seattle Post-Intelligencer

Yakima Valley Tourism invites and hosts travel
and trade representatives for tours of Yakima
and the Yakima Valley. While press visits were
largely halted due to COVID-19, we did secure
media coverage through outreach, our public
relations firm and from past media tours. We
are excitedly planning for media and travel
trade tours to return in 2021.

73,000,000

Our efforts resulted in 73 million in circulation and potential views

Media Coverage

Many of our media partners suspended or
limited the production of their publications due
to COVID-19. Despite this, Yakima Valley Tourism
continued to garner positive media coverage for the
region. Our efforts resulted in more than 73 million
in circulation and potential views about
Yakima and the Yakima Valley in print, broadcast
and online channels. We continued to maintain
our editorial relationships to remain top-of-mind
for future coverage and provided assistance and
content to several writers.

Travel and Trade

While travel industry and media trade shows were
suspended in 2020, we plan to showcase the
Yakima Valley as those events resume. These shows
help secure media coverage and group travel.

In 2020, the Yakima Valley enjoyed features in the
following media and others:
• Seattle Post-Intelligencer
• Sip Magazine
• Washington Tasting Room
• Matador Travel Network
• Northwest Beer Guide
• Washington Beer Blog
• AAA Western Journey
• 1889 Magazine
• Spokane Spokesman-Review

TOURism today proGRAM

We produced seven episodes of Tourism Today, an
ongoing video series that had a range of travel
and tourism subjects. The program is a partnership
with the City of Yakima Communications
Department that is aired on the City’s Public Access
and YouTube channels.

Yakima Valley
SPORTS COMMISSION
Sports tourism is crucial in the Yakima Valley,
providing significant economic benefit and
exposure for our community. The Yakima Valley
Sports Commission staff works to enhance existing
sporting events, attract new ones and promote
the region as a premier sports destination in the
Pacific Northwest.
In 2020, the sports market was significantly
affected by the COVID-19 pandemic. The 2020
WIAA State Basketball Championships, held March
4 to 7, was the only large sporting event the
Yakima Valley was able to host. Even so, the region
hosted 108 sporting events with an estimated
economic impact of $8.2 million in 2020
(down 84% from 2019).

The WIAA is incredibly thankful for the outstanding
hospitality we have received from the Yakima Valley
Sports Commission. An example of the YVSC’s incredible
service is how they quickly provided all necessary
equipment for state basketball to continue on the midst
of the COVID outbreak in March. Without the leadership
of Rich Austin and the entire YVSC, the Department of
Health would not have allowed students to finish their
tournament. Our students and member schools feel
valued and honored to play in the Yakima Valley.
Mick Hoffman
Executive Director, WIAA

The Sports Commission continues efforts to bring
additional WIAA State Championships to the Yakima
Valley, including, but not limited to, soccer, track &
field and golf. In 2019, the WIAA selected Yakima
to host the WIAA 2A/3A and 4A State Slowpitch
Championships. Played at the Gateway Sports
Complex, the events are slated to be held in the
Yakima Valley through the 2021-2022 school year.

Presents

June 13, 2020

For 2020, the Sports Awards Luncheon went virtual.

Signature Events

The Sports Commission staff annually hosts four
signature sporting events to attract visitors and
serve the community. With the exception of an
online-version of the Sports Awards Luncheon,
the other signature events (Hot Shots 3-On-3
Basketball Tourney, Dye Hard 5K and SunDome
Volleyball Festival) were cancelled in 2020 due to
the pandemic. They are slated to return in 2021
along with new events in development.

MEMBERSHIP
SERVICES
At the end of the year, 317 businesses and
organizations were members of Yakima
Valley Tourism. These partners received
many benefits to help them grow their
businesses and create jobs.
As a result of the pandemic, we provided
additional support, including special
online blogs highlighting activities at open
businesses, promoting to-go and curbside
services, as well as delivery and online
order options.
In addition, we offered one-on-one advice
and support to members and their teams.

I have been a member of Yakima Valley Tourism for sixplus years. They have helped me to better understand
the value of marketing and promotion. Belonging to
Yakima Valley Tourism gives me current information and
strength for my business.
Steve Zien
Aladin Limousine

Business Opportunities
in a Time of Need

Seventy-one e-newsletters were sent informing
members of news related to COVID-19,
marketing and sales tips, plus organizational
updates and opportunities. The popular Yakima
Valley Official Travel Guide™ was produced
and distributed in first quarter of 2020, giving
members and cities a jumpstart on promotion
for the year. After shutdown, distribution
was held for a few months, allowing guides
to be distributed through 2021. In addition,
staff worked with members on marketing
opportunities via online advertising and Craft
Beverage and Farm Fresh Fun maps.

VISITOR
INFORMATION
CENTER
The Yakima Valley baskets are a great welcoming
gift for our new providers and receive many positive
comments. Adam is communicative, accommodating,
and speedy with last-minute requests.
Yakima Valley Farm Workers Clinic Recruiting

Our top-rated Visitor Information Center
(VIC) is the go-to place for thousands of
Yakima Valley visitors and locals. Due
to the pandemic, the center was closed
from late-March until September when
it was allowed to reopen with limited
hours. As a result, the center served 1,131
walk-in visitors and responded to 491
inquiries via postal mail, phone and
email. The VIC was a vital connector to
our community, directing guests to open
businesses and explaining pandemic safety
measures. It also continued to be a great
place for people to buy locally crafted
items and gift baskets.
At the end of the year, the VIC received an
operational grant from the Yakima Valley
Foundation and Yakima County. The funds
will assist VIC operations and visitor services.

We installed an outside display for people to pick up a travel guide
and scan QR codes for local maps, dining, lodging and more.

WHAT’S IN
STORE FOR 2021
2021 Business Plan Highlights

Community & Government Relations
• Work with local, state and other officials and
organizations in tourism recovery and communitybuilding efforts. Sustain and increase
resources for industry recovery.
• Develop new tourism products in the Yakima Valley.
• Increase awareness of tourism’s value to the public
and political leaders.
• Produce programs on public access TV and
Yakima Valley Tourism’s YouTube page.

Yakima Convention Center

• Open the 18,300-square-foot expansion.
• Increase staff training to ensure guest safety for
COVID-19 compliance and enhanced AV services.
• Submit application and be awarded the GBAC STAR
Facility accreditation, a program that demonstrates
our commitment to disinfecting and cleaning to the
highest standards.
• Create videos of the new center for marketing and sales.
• Maximize Convention Center use to meet budgeted
income and expenses.

Convention & Group Sales

• Generate 40 - 60 group sales leads and book up to
10,000 future room nights.
• When safe, conduct sales trips around the state.
• Attract planners to the region for site tours and training.

Sports DEVELOPMENT

• Attract new sporting events to local venues.
• Assist local groups in developing existing and new
sports facilities.
• Continue to build awareness of the Yakima Valley
Sports Commission and the benefits of sports.
• Build relationships with local sporting organizations,
tournament directors and venues.
• Grow the Sports Commission’s signature events.

Yakima Valley Tourism

10 North 8th St. • Yakima, WA 98901
509.575.3010 • VisitYakima.com

Destination Marketing

• Increase safe leisure travel through new promotional efforts.
• Place advertisements in key media touting the region as
an accessible, open and safe destination.
• Improve consumer engagement through social
media channels.
• Continually update and improve websites. Upgrade
video and digital image library.

Membership Services

• Provide support and services to members, helping to
rebuild their business.
• Build membership to 338 members and sustain a
high level of retention.
• Create and get ready to distribute the 2022 Official
Yakima Valley Travel Guide™.
• Develop new marketing programs to boost business
for members and the community.

Media & Trade Relations

• Secure travel and lifestyle features in a variety of media.
• Make media sales calls and pitches to publishers,
writers and bloggers.
• Promote the area to the travel trade through trade
shows and sales efforts.

Visitor Services

• Provide exceptional customer service at the VIC.
• Develop more ways to bring visitors and local
residents into the VIC
• Encourage visitors to extend their stay and spending.
• Build an online gift shop of local products.
• When events restart, get the Mobile Info Center
Kiosk (M.I.C.K.) out in the community.

